
London College of Fashion 
Shaping Lives Through Fashion

University of the Arts London 
A vibrant international centre for innovative 
teaching and research in art, design, fashion, 
communication and performing arts.
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LCF’s move: Global Fashion 
Education for a Global City

London College of Fashion, UAL is moving to the Queen Elizabeth Olympic Park in 
east London in 2023, building an accessible, sustainable and connected physical 
space to advance our disciplines and to redefine fashion. It will be a new home for 
our students and staff, bringing everyone under one roof for the first time in our 
history, but will also welcome our alumni, graduate businesses, the local 
community and external visitors.

5954 Students
191 Further Education 
5141 Undergraduate 

524 Postgraduate Taught 
4 Postgraduate Research

49% International
16% EU countries

35% UK

89 Countries plus the UK



Our schools

Fashion Business School

The Fashion Business School (FBS) is a multidisciplinary 
school with a global reputation for its unique fashion 
business courses, high quality teaching and research. 
The courses we offer have evolved to support, as well as 
challenge, this economically and globally important 
sector - a sector that LCF continues to shape – and more 
than half of our courses are now non-design, reflecting 
our commitment to the enterprising as well as creative 
talents of our students.
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Courses

Undergraduate
BA (Hons) Fashion Buying and Merchandising
BA (Hons) Fashion Visual Merchandising and Branding
BSc (Hons) Fashion Management
BSc (Hons) Psychology of Fashion
BA (Hons) Fashion Marketing



Our schools

School of Media
and Communications

The School of Media and Communication delivers a 
range of world-leading courses in the areas of fashion 
media, communication and design for performance. 
Driven by values of collaboration, engagement, 
innovation and activism, students and staff shape the 
future of the fashion media, communication and 
performance industries through a shared 
understanding of the body as a creative site.
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Courses

Undergraduate
BA (Hons) 3D Effects for Performance and Fashion
BA (Hons) Costume for Performance
BA (Hons) Creative Direction for Fashion
BA (Hons) Fashion Imaging and Illustration
BA (Hons) Fashion Journalism
BA (Hons) Fashion Media Practice and Criticism
BA (Hons) Fashion Photography
BA (Hons) Fashion Public Relations and Communication 
BA (Hons) Fashion Styling and Production
BA (Hons) Hair and Make-up for Fashion
BA (Hons) Hair, Make-up and Prosthetics for Performance
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School of Design 
and Technology

The School of Design and Technology teaches a combination of 
heritage and radical thinking. Craftsmanship and new technology. 
Engineering and in-depth design research. It teaches fashion in the 
context of art, and innovative ideas first – then innovative practice to 
bring them to life. Students learn social and economic contexts also, 
to create sustainable practice and business models. Students 
collaborate with students from the School of Media and 
Communication and the Fashion Business School, mirroring the 
cross-disciplinary environment of the fashion industry.

Courses

Undergraduate
BA (Hons) Bespoke Tailoring
BA (Hons) Cordwainers Fashion Bags and Accessories: Product 
Design and Innovation
BA (Hons) Cordwainers Footwear: Product Design and 
Innovation 
BA (Hons) Fashion Design and Development
BA (Hons) Fashion Design Technology: Menswear
BA (Hons) Fashion Design Technology: Womenswear
BA (Hons) Fashion Jewellery
BA (Hons) Fashion Contour
BA (Hons) Fashion Pattern Cutting
BA (Hons) Fashion Sportswear
BA (Hons) Fashion Textiles: Embroidery
BA (Hons) Fashion Textiles: Knit
BA (Hons) Fashion Textiles: Print




